Corporate Storytelling!

— the story that has a job to dol!

Your company website content is just a small
hum against a massive buzz — the general
media. Think about all the information our
brains gather process and generate in a
single day. But that's just the beginning.

This is something we live with.

How would your organization distinguished itself
competitivelye

And have you thought about why you launched a
company welbsite at alle

Corporate Storytelling is taught in universities all
over Sweden today and that's smart. Storytelling is
a wonderful, powerful and strategic marketing tool
when you market your organization on the web.
The personal touch allows the story to do the job.
The story teller since way back had charge of
people’s minds.

True stories often they
were fictional. But who
doesn’t love to listen to
good story?

"What happened after
thate What did they do
then? Tell me more!”

Corporate Storytelling
creates a complete
personal picture of the
company, the vision,
the concept. Let your
website create an
experience for your customers and readers. Sti-
mulate their imagination and let them confribute
effectively to your marketing plan through "word-
of-mouth.”

Dialogue and stories strengthen all connections to
your market. Telling everybody what you do and
more importantly what you will do.

Stories about employees your managers, your
product and your customers are company success
stories, stories about your vision and strategy relate
to how you really began.

It is a very personal tale to tell, but you do create
credibility with your readers if you are personal. The
point is that these stories are a strong complement
to abstract financial figures, diagrams or maps you
want to mention. The story gives the human touch.
Not forgetting the brand itself. If you want cost
effective branding to work you use the force of a
good story.

We need more Oscar Wilde's and J. K. Rowling’s
dramaturgy in our lives, and less statistical prose.
That is if you want to attract customers and suppli-
ers and reach into the hearts of anyone who visits
your site.

Taste the word Identity.

Whether you are recruiting an employee, building
your brand or talking with your customers, you can
do it effectively with Corporate Storytelling.
Discover the imminent web. No other channel
reaching out to people has as much potential as
the Internet.

The time and resources required for good web
content becomes easier to justify if you work in a
structured and in a creative way. You can measu-
re success and you are able to control the content
process. | will help you develop content and stra-
tegy for your web sites and intranet.

Who am |, the storytellere

As a long time author and leadership writer, | have
for the past 20 years, written books, newspaper
articles hundreds of comments and given lectures
in communication skills. | have also worked extensi-
vely with web content. | write about people, about
companies and about organizations. But | do write
stories. | have worked as a reporter, as an editor, as
a consultant, as well as an independent communi-
cations advisor fo a number of companies.

To really tell your company’s story requires a know-
how on topics such as leadership, HR, marketing,
CRM, business development etc. I've written exten-
sively in numerous magazines and for many websi-
tes. Storytelling is the skill and not just some written
words in a row.



Corporate Storytelling
— berdttelsen som har ett jobb att gora!
Ditt foretags hemsida bidrar till mediebruset i dagens informationssam-

hille. Si dir det bara. Men hur bra vore det inte om din organisation kunde
sirskilja sig fran konkurrenterna? Och har du funderat pa varfor ditt fore-

tag egentligen har en hemsida?

Corporate Storytelling kommer att bli universitetsimne
i Sverige. Vet du varfér?

Jo, det dr ett begrepp som kommit for att stanna.

Gjort pa rite sitt, ir storytelling ett kraftfullt och
strategiskt marknadsforingsverkeyg for dig som vill
utveckla din organisation, din personal och dina affirer.

Sedan urminnes tider har vi berittat historier.

Ibland sanna. Ibland pahittade. Vi ilskar att lyssna till
bra berittare. Vad hinde? Vad kommer att ske? Vi vill
héra mer!

Corporate Storytelling skapar en helhetsbild av fore-
taget, visionerna, konceptet. Lt hemsidan skapa en
upplevelse f6r dina befintliga och potentiella kunder.
Stimulera deras fantasi och it dem effektivt bidra till er
marknadsféring genom “word-of-mouth”.

Dialogen och berittelserna stirker er samhérighet med
omvirlden, de visar vad ni kan och vad ni vill gora.
Berittelser om medarbetare och om kunder. Om
framgingar, misstag och visioner. Om hur det bérjade.

Det kan kinnas utlimnande ibland att beritta, men
du skapar trovirdighet. Poiingen ir att dessa berittelser
kan anvindas som ett starkt komplement till siffror,
diagram, kartor och annat abstrake f6r att skapa en
minsklig

allround bild av foretaget och verksamheten.

For att inte glomma varumirket. Det handlar om kost-

nadseffektiv branding f6r dig som arbetar med informa-
tion, HR och marknad.

Det behévs mer av Selma Lagerlofdramaturgi och
mindre av statistisk prosa om man ska kunna dra kun-
der och leverantorer till sig eller nd alla som egentligen
besoker er hemsida.

Smaka pa ordet identitet.

Det kan du med Corporate Storytelling.

Oavsett om du rekryterar, bygger ditt varumirke eller
pratar med dina kunder.
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Berittelsen har ett jobb att gora.

Upptiick den nya webben.

Tro mig. Ingen annan kanal som ndr minniskor och har
lika stor potential att utvecklas som webben.

Tiden och resurserna som krivs for en bra webb blir Litt-
tare att motivera om ni arbetar strukturerat, skapar sitt
att mita framging och formar att styra innehallsproces-
sen.

Jag hjilper dig att utveckla innehall och strategi for webb,
extranit och intranit.

Och vem iir jag?

Som férfattare och skribent har jag de senaste 10 dren
skrivit ndgra bocker, hundratals artiklar och hallit fore-
lasningar. Och jag har arbetat mycket med webbinnehall.
Jag skriver om minniskor, om féretag och organisationer.
Férutom reporter har jag varit redaktdr, konsult och

ir idag fristiende kommunikationsradgivare till en rad
foretag.

For att forpacka en foretagsberittelse krivs det dels ett
know-how om dmnen som ledarskap, HR, CRM, organi-
sationsutveckling. Det har jag skrivit massor om i ming-
der av tidningar och pd ménga hemsidor. Det krivs ocksd
en dramaturgisk kompetens sa att det blir Storytelling och
inte bara skriverier, reportage och rapporter.



